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New Land Rover Defender V8 Bond Edition
inspired by ‘No Time To Die’
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007 © 1962 Danjaq, LLC and Metro-Goldwyn-Mayer Studios Inc.
007 is a trademark of Danjaq, LLC. All Rights Reserved.

· Unstoppable and exclusive: New Land Rover Defender V8 Bond Edition created by Land Rover SV Bespoke to celebrate Defender’s role in 25th James Bond film, No Time To Die
· Potent performance: Powerful new model is based on the recently launched 525PS Defender V8 and is available in both 90 and 110 styles
· Licence to drive: Design inspired by the Defenders which appear in No Time To Die and includes the Extended Black Pack with 22-inch Gloss Black wheels and Xenon Blue front brake calipers
· Bespoke touches: Unique ‘Defender 007’ rear badge, ‘007’ puddle lamp, illuminated ‘007’ treadplates and exclusive animation on the 11.4” Pivi Pro touchscreen
· Collector’s item: Each Defender V8 Bond Edition carries the SV Bespoke logo and an exclusive ‘One of 300’ etching
· Screen inspiration: No Time To Die is released in cinemas globally from 30 September 2021
· Available to order: New Land Rover Defender V8 Bond Edition is £105,395 for the 90 and £108,040 for the 110 


Whitley, UK, 1 September 2021 – Land Rover SV Bespoke has created a new Land Rover Defender V8 Bond Edition to celebrate the 25th James Bond film, No Time To Die, ahead of its world premiere later this month.

Available to order as a Defender 90 or 110 and inspired by the specification of the Defenders that appear in No Time To Die, the stealthy Defender V8 Bond Edition features an Extended Black Pack with 22-inch Gloss Black alloy wheels, signature Xenon Blue front brake calipers and a ‘Defender 007’ rear badge. 

The bespoke touches extend to the practical interior, with illuminated ‘Defender 007’ treadplates and a specially developed start-up animation for the intuitive Pivi Pro infotainment system touchscreen that honours Land Rover’s long partnership with the James Bond franchise. At night, customers will also spot unique ‘007’ puddle lamp graphics.

Exclusively available to just 300 buyers around the world, the Defender V8 Bond Edition’s interior features laser etching detailing that it is ‘one of 300’  and the SV Bespoke logo. The UK will receive just 15 Bond V8 Edition vehicles; five Defender 90 and 10 Defender 110 bodystyles.  Each vehicle is commissioned by the vehicle personalisation experts at SV Bespoke in the UK. 

Finbar McFall, Land Rover Brand Director, said: “The Land Rover Defender V8 Bond Edition is an exclusive take on the most powerful production Defender ever made, inspired by vehicles on screen in No Time To Die. It represents a meeting of two great British brands and is a unique celebration of Land Rover’s 38-year association with James Bond.”

Defenders are at the heart of the action in No Time To Die alongside two Range Rover Sport SVRs. A Range Rover Classic and Land Rover Series III are also in the film, which will be released in cinemas around the world from 30 September 2021. 

Based on the recently launched Defender V8, the Bond Edition is powered by a 5.0-litre 525PS supercharged petrol engine, which produces 525PS, 625Nm of torque and drives through an eight-speed automatic transmission. The Defender V8 90 accelerates from 0-60mph in just 4.9 seconds  with a top speed of 149mph.

It delivers new levels of performance and driver engagement by combining the V8 with expertly developed suspension and transmission tuning to create the fastest and most dynamically rewarding Defender yet. 

No Time To Die is directed by Cary Joji Fukunaga and stars Daniel Craig, who returns for his fifth and final film as Ian Fleming’s James Bond 007. The film will be released in cinemas from 30 September 2021 in the UK through Universal Pictures International and in the US on 8 October 2021, from Metro Goldwyn Mayer (MGM) via their United Artists Releasing banner.
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Editors’ Note:
About Jaguar Land Rover

Jaguar Land Rover is the UK’s largest automotive manufacturer, built around two iconic British car brands: Land Rover, the world’s leading manufacturer of premium all-wheel-drive vehicles; and Jaguar, one of the world’s premier luxury sports saloon and sports car marques.
At Jaguar Land Rover, we are driven by a desire to deliver class-leading vehicles, which will provide experiences our customers will love, for life. Our products are in demand around the globe. In 2019 Jaguar Land Rover sold 557,706 vehicles in 127 countries.
We support around 260,000 people through our retailer network, suppliers and local businesses. At heart we are a British company, with two major design and engineering sites, three vehicle manufacturing facilities, an Engine Manufacturing Centre and soon to be opened Battery Assembly Centre. We also have vehicle plants in China, Brazil, India, Austria and Slovakia. We have seven technology hubs. In the UK these are based in Manchester, Warwick (NAIC) and London. Globally these are located in Shannon, Ireland, Portland, USA, Budapest, Hungary and Changshu, China.
We have a portfolio of electrified products across our model range, embracing fully electric, plug-in hybrid and mild hybrid vehicles as well as continuing to offer the latest diesel and petrol engines. All new Jaguar and Land Rover vehicle models offer the option of electrification, giving our customers even more choice.Synopsis:
In No Time To Die, Bond has left active service and is enjoying a tranquil life in Jamaica. His peace is short-lived when his old friend Felix Leiter from the CIA turns up asking for help. The mission to rescue a kidnapped scientist turns out to be far more treacherous than expected, leading Bond onto the trail of a mysterious villain armed with dangerous new technology.
 
About EON Productions
EON Productions Limited and Danjaq LLC are wholly owned and controlled by the Broccoli/Wilson family. Danjaq is the US based company that co-owns, with Metro Goldwyn Mayer Studios, the copyright in the existing James Bond films and controls the right to produce future James Bond films. EON Productions, an affiliate of Danjaq, is the UK based production company that has made the James Bond films since 1962 and together with Danjaq controls all worldwide merchandising. The twenty-fifth 007 film is currently in post-production. For more information, visit www.007.com.
 
About Metro Goldwyn Mayer 
Metro Goldwyn Mayer (MGM) is a leading entertainment company focused on the production and global distribution of film and television content. The company owns one of the world’s deepest libraries of premium film and television content.  In addition, MGM has investments in domestic and international television channels and is the majority owner of and distributor for United Artists Media Group (UAMG). For more information, visit www.mgm.com.

About Universal Pictures International
Universal Pictures International (UPI) is the international marketing and distribution division for Universal Pictures. In the United Kingdom, Ireland, Spain, Italy, Germany, Austria, Switzerland, the Netherlands, France, Russia, Korea, Australia, New Zealand, Mexico and China (including Hong Kong SAR), UPI directly markets and distributes movies through its own offices, creating local campaigns and release strategies. In other parts of the world, UPI partners with Warner Bros, with Paramount through United International Pictures (UIP), and with Sony, either directly or through UIP, to distribute its films. Universal Pictures is part of NBCUniversal, one of the world’s leading media and entertainment companies in the development, production, and marketing of entertainment, news, and information to a global audience. NBCUniversal is a subsidiary of Comcast Corporation.
 
About United Artists
United Artists Releasing, a joint venture between Metro Goldwyn Mayer (MGM) and Annapurna Pictures (Annapurna), is a U.S. theatrical releasing company. Built upon the legacy of the iconic United Artists motion picture studio, the joint venture provides a home where filmmakers are supported by thoughtful approaches to marketing, publicity and distribution. United Artists Releasing offers content creators an alternative distribution option outside of the studio system and supports Annapurna and MGM’s film slates as well as the films of third-party filmmakers.
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