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UNDER EMBARGO: 12:00 BST 28 JULY 2022 

BID FOR BOND: NO TIME TO DIE DEFENDERS, RANGE ROVER
AND JAGUAR IN 007 CHARITY AUCTION AT CHRISTIE’S
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“60th Anniversary logo” and related James Bond Indicia © 1962-2022 Danjaq, LLC and Metro-Goldwyn-Mayer Studios Inc. All Rights Reserved.


· Defender, Range Rover and Jaguar stunt cars from ‘No Time To Die’ in charity auction to mark 60 years of James Bond films 
· Stunt Defender 110 with VIN 007, as seen in the film’s action scenes, to be auctioned to support British Red Cross
· Range Rover Sport SVR and Jaguar XF stunt cars from ‘No Time To Die’ also part of charity auction lot
· Unique, UK specification Defender V8 Bond Edition also to be sold in aid of Tusk conservation charity
· Live auction to be held at Christie’s in London on 28 September by invitation only. The pre-sale highlights exhibition will be on public view at Christie’s Headquarters from 15 to 28 September, admittance free. For more details see christies.com/james-bond
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NO TIME TO DIE © 2021 Danjaq, LLC and Metro-Goldwyn-Mayer Studios Inc. All Rights Reserved
.

28th July 2022, Gaydon, UK – Defender, Range Rover and Jaguar stunt cars from No Time To Die are among lots being auctioned to mark 60 years of James Bond films.

Two Defenders and a Range Rover Sport SVR will be offered, led by a Defender 110 (estimate: £300,000-£500,000) famed for its all-terrain stunt scenes in No Time To Die. Its sale will benefit the British Red Cross. The auction lot has the unique VIN (vehicle identification number) 007. One of 10 Defenders used during filming, it was also used in promotional activity ahead of the film’s release. 

A Defender 110 V8 Bond Edition, created by SV Bespoke and inspired by the specification of the Defenders in No Time To Die, also goes under the hammer (estimate: £200,000-£300,000). Just 300 Bond Editions were available worldwide and this version has a unique ‘60 Years of Bond’ logo etched on the instrument panel end cap. This vehicle is UK specification, is fully road legal and will be sold to benefit conservation charity Tusk.  

The Range Rover Sport SVR stunt car (estimate: £80,000-£120,000) also starred in a high-speed all-terrain No Time To Die chase and was one of six supplied for filming.

Chosen by the No Time To Die stunt team as a perfect chase car, a Jaguar XF (estimate: £50,000 - £70,000) is one of two that appeared in the film’s pre-credit sequence. They pursued James Bond (Daniel Craig) and Madeleine Swann (Léa Seydoux) through the narrow, twisting streets of Matera in southern Italy.

Nick Collins, Executive Director Vehicle Programmes, Jaguar Land Rover, said: “Defender, Range Rover and Jaguar were in the thick of the action in No Time To Die. Each car represents a unique piece of James Bond history which we're sure collectors will be keen to own and we are delighted to be able  to support our charity partners through their sale. With such high demand for the Defender V8 Bond Edition, we are also hoping this special one-off version with the 60 years of Bond logo will attract a keen buyer.”

The official two-part charity sale, Sixty Years of James Bond, features 60 lots in total. The online sale will be open for bidding from 15 September until James Bond Day on 5 October presenting 35 lots spanning the twenty-five films with posters, props, costumes, memorabilia and experiences.  The Defender, Range Rover and Jaguar stunt cars are among the 25 lots at the live auction to be held by Christie’s and EON Productions in London on 28 September by invitation only. Fans and collectors worldwide will be able to bid online using Christie’s LiveTM. 
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Editors’ notes

· Attendance at the live auction on 28 September is by invitation only to bid in person, with fans and collectors worldwide able to bid online using Christie’s LiveTM, via telephone bidding, or by leaving an absentee bid. 
· Featuring 25 lots, the live sale will comprise vehicles, watches, costumes and props associated with the 25th film No Time To Die with the final six lots offered celebrating each of the six James Bonds. The online sale will be open for bidding from 15 September until James Bond Day on 5 October presenting 35 lots spanning the twenty-five films with posters, props, watches, costumes, memorabilia and experiences.    
· As with the last three official Christie’s 007 auctions – which have raised £4,812,525 / $7,196,146 / €6,092,361 – proceeds from this sale will benefit charitable causes. The pre-sale highlights exhibition will be on public view at Christie’s headquarters, 8 King Street, London, from 15 to 28 September; admittance free. Limited edition printed catalogues are available to pre-order online at christies.com/james-bond. 


About Jaguar Land Rover: Reimagining the future of modern luxury by design

Jaguar Land Rover is reimagining the future of modern luxury by design through its distinct British brands.
Our current model range embraces fully electric, plug-in hybrid and mild-hybrid vehicles, as well as the latest diesel and petrol engines. Our class-leading Jaguars and Land Rovers are in demand around the world and in Fiscal 2021/22 we sold 376,381 vehicles in 123 countries. Land Rover is the global leader of luxury SUVs through its three families of Range Rover, Discovery and Defender. Jaguar is the first ever brand to offer a premium all-electric performance SUV, the Jaguar I-PACE.
At heart we are a British company, with two major design and engineering sites, three vehicle manufacturing facilities, an Engine Manufacturing Centre and a Battery Assembly Centre in the UK. We also have vehicle plants in China, Brazil, India, Austria and Slovakia. Three of our seven technology hubs are in the UK – Manchester, Warwick (NAIC) and London – with additional sites in Shannon, Ireland, Portland, USA, Budapest, Hungary and Shanghai, China.
Central to our Reimagine strategy is the electrification of both the Land Rover and Jaguar brands with two clear, distinct personalities. All Jaguar and Land Rover nameplates will be available in pure electric form by the end of the decade. This marks the start of the company’s journey to become a net zero carbon business across its supply chain, products and operations by 2039.
To help the company meet this objective, Jaguar Land Rover has committed to reducing greenhouse gas emissions across its operations by 46 per cent, and across its value chains by 54 per cent, by 2030. The goals, which are approved by the Science Based Targets initiative (SBTi), confirm the company’s pathway to a 1.5°C emissions reduction in line with the Paris Agreement.
As a wholly owned subsidiary of Tata Motors since 2008, Jaguar Land Rover has unrivalled access to leading global players in technology and sustainability within the wider Tata Group.
For more information about Jaguar Land Rover’s Reimagine strategy please visit: https://www.jaguarlandrover.com/reimagine


[bookmark: _Hlk107693178]About EON Productions 

EON Productions Limited and Danjaq LLC are wholly owned and controlled by the Broccoli/ Wilson family. Danjaq is the US based company that co-owns, with Metro Goldwyn Mayer Studios, the copyright in the existing James Bond films and controls the right to produce future James Bond films. EON Productions, an affiliate of Danjaq, is the UK based production company that has made the James Bond films since 1962 and together with Danjaq controls all worldwide merchandising. For more information, visit 007.com & 007Store.com

About Christie’s  

Founded in 1766, Christie’s is a world-leading art and luxury business. Renowned and trusted for its expert live and online auctions, as well as its bespoke private sales, Christie’s offers a full portfolio of global services to its clients, including art appraisal, art financing, international real estate and education. Christie’s has a physical presence in 46 countries, throughout the Americas, Europe, Middle East, and Asia Pacific, with flagship international sales hubs in New York, London, Hong Kong, Paris and Geneva. It also is the only international auction house authorized to hold sales in mainland China (Shanghai).

Christie’s auctions span more than 80 art and luxury categories, at price points ranging from $200 to over $100 million. In recent years, Christie’s has achieved the world record price for an artwork at auction (Leonardo da Vinci’s Salvator Mundi, 2017), for a 20th century artwork (Andy Warhol’s Shot Sage Blue Marilyn, 2022) and for a work by a living artist (Jeff Koons’ Rabbit, 2019). Christie's is also recognised as a reference for prestigious single owner collections, having auctioned 8 of the 10 most important collections in history.

Christie’s Private Sales offers a seamless service for buying and selling art, jewellery and watches outside of the auction calendar, working exclusively with Christie’s specialists at a client’s individual pace.

Recent innovations at Christie’s include the groundbreaking sale of the first NFT for a digital work of art ever offered at a major auction house (Beeple’s Everydays, March 2021), with the unprecedented acceptance of cryptocurrency as a means of payment. As an industry leader in digital innovation, Christie’s also continues to pioneer new technologies that are redefining the business of art, including the use of hologram technology to tour life-size 3D objects around the world, and the creation of viewing and bidding experiences that integrate augmented reality, global livestreaming, buy-now channels, and hybrid sales formats.

Christie’s is dedicated to advancing responsible culture throughout its business and communities worldwide, including achieving sustainability through net zero carbon emissions by 2030, and actively using its platform in the art world to amplify under-represented voices and support positive change.

Browse, bid, discover, and join us for the best of art and luxury at: www.christies.com or by downloading Christie’s apps.

Contacts:
Juliet Fairbairn, Land Rover Global PR, Brand & Partnerships
E: jfairba4@jaguarlandrover.com T: +44 (0) 7585 795 758

Matt Skelton, Jaguar Head of Global PR
E: mskelton@jaguarlandrover.com T: +44 (0) 7887 451 700
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