
                       

  

 

JAGUAR LAND ROVER REPORTS FISCAL 2018/19 SALES 

 

 Fiscal  

2018/19 

Change  

year-on-year 

Q4 Fiscal 

2018/19 

Change  

year-on-year 

March  

2019 

Change  

year-on-year 

Jaguar  

Land Rover 

578,915 (5.8)% 158,916 (8.0)% 76,895 (8.2)% 

Jaguar 180,198 3.2% 49,296 (1.3)% 24,262 (0.2)% 

Land Rover 398,717 (9.3)% 109,620 (10.7)% 52,633 (11.4)% 

 

Whitley, UK, 8 April 2019 – Jaguar Land Rover retail sales in Fiscal 2018/19 were 578,915 vehicles, 

down 5.8% compared to Fiscal 2017/18.  

 

During the year, the all-electric Jaguar I-PACE was introduced and sales of the Jaguar E-PACE, 

Range Rover Velar and the refreshed Range Rover and Range Rover Sport ramped up, however this 

was offset by continuing weakness in China and the run out of the first generation Range Rover 

Evoque.  

 

Retail sales were up significantly in North America (up 8.1%), which marked its best ever full fiscal 

year and ninth consecutive year of growth. Volumes were also up in the UK (up 8.4%) and in 

overseas markets (up 2.4%). However, overall performance was impacted by weaker sales in China 

(down 34.1%) reflecting weaker market conditions. The company is taking decisive steps to address 

these, including working with its local retailers to improve customer experience and create a 

sustainable model. Sales in Europe were lower (down 4.5%) because of diesel uncertainty as well as 

the regulatory changes due to WLTP. 

 

Jaguar retail sales in Fiscal 2018/19 were 180,198 vehicles, up 3.2% year-on-year. This marked a 

record full fiscal year for the brand, reflecting increased sales of the Jaguar E-PACE and the all-

electric I-PACE, which was named European Car of the Year in March, the first time a Jaguar has 

won the coveted prize.  

 

Land Rover retailed 398,717 vehicles in Fiscal 2018/19, down 9.3% year-on-year reflecting the 

weaker China performance and run out of the first generation Evoque, although strong sales of 

the Range Rover Velar as well as the refreshed Range Rover and Range Rover Sport were 

encouraging.  

 

Felix Brautigam, Jaguar Land Rover Chief Commercial Officer, said: 

   

“Despite a challenging time for us and the automotive industry, we were able to deliver growth 

in three of our five regions. In North America, the UK and Overseas we posted solid growth on 

the back of strong demand for our exciting product line-up, achieving record sales and  

 



                       

 

 

outpacing industry trends in many markets. Although the trading environment in Europe was 

weak due to uncertainty over diesel and the transition to WLTP regulations, our European 

teams also held their competitive position. Clearly we were disappointed by the lower sales in 

China. However, together with our retailers we decided not to push sales ‘at any cost’ to 

ensure that our brands remain desirable. Mid-term we remain optimistic about the region, 

particularly as we are starting to see results of our local turnaround strategy, with retails 

expected to stabilise in the next few months and grow thereafter. 
 

“Jaguar is going from strength to strength, achieving its best ever full year of sales. Records 

for the brand in Europe and Overseas were driven by strong retails of the award winning all-

electric I-PACE and the sporty, compact E-PACE, which has been well-received across all 

regions. 

 

“Although we saw a dip at Land Rover due to China market performance and the phase out of 

older models, we are pleased with the sales of the newer vehicles and excited by the reception 

for the all-new Range Rover Evoque, with sales ramping up.  Customer and media reviews of 

the latest generation of this compact yet sophisticated and refined Range Rover are extremely 

positive and we look forward to its China launch at the Shanghai auto show.” 

 

Jaguar Land Rover total retail sales for the fourth quarter were 158,916 vehicles, down 8.0% 

compared to the same period last year, and sales in March 2019 were 76,895 vehicles, down 8.2% 

compared to March 2018.   

 

ENDS 

 

For further information, please contact:  

Joan Chesney 

M: +44 (0) 7467 448 229 

E: jchesney@jaguarlandrover.com 

 

 

About Jaguar Land Rover 

 

Jaguar Land Rover is the UK’s largest automotive manufacturer, built around two iconic British car 

brands: Land Rover, the world’s leading manufacturer of premium all-wheel-drive vehicles; and 

Jaguar, one of the world’s premier luxury sports saloon and sports car marques. 

 

At Jaguar Land Rover, we are driven by a desire to deliver class-leading vehicles, which will provide 

experiences our customers will love, for life. Our products are in demand around the globe. In the 

year to 31 March 2019 Jaguar Land Rover sold 578,915 vehicles in 128 countries.  

 

We support around 260,000 people through our retailer network, suppliers and local businesses. At 

heart we are a British company, with two major design and engineering sites, three vehicle 

manufacturing facilities and an engine manufacturing centre in the UK. We also have plants in China, 

Brazil, India, Austria and Slovakia.   

  
From 2020 all new Jaguar Land Rover vehicles will offer the option of electrification, giving our 

customers even more choice. We will introduce a portfolio of electrified products across our model 

range, embracing fully electric, plug-in hybrid and mild hybrid vehicles as well as continuing to offer 

the latest diesel and petrol engines. 
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