
 
 
JAGUAR LAND ROVER REPORTS THIRD QUARTER RESULTS 
 

● Third-quarter retail sales rise 3.5% year-on-year to 154,447 units  

● Revenues increase 4.3% to £6.3 billion         

● Third-quarter pre-tax profits of £192 million reflect model change-overs and 

challenging trading conditions in key markets 

● Record quarterly investment of more than £1 billion in new automotive 

technologies, production and R&D facilities 

 

Whitley, UK, 5 February 2018 – Jaguar Land Rover Automotive plc today reported pre-tax 
profits of £192 million for the three months to 31 December 2017, as major investment in 
new models and challenging trading conditions in key markets offset a solid rise in unit 
sales.  

In the third quarter, retail sales grew 3.5% to 154,447 units, driven primarily by a 14.6% 
increase in unit sales in China and an 18.2% rise in overseas markets. Increased sales in 
such markets reflected underlying demand for the new Range Rover Velar, the Land Rover 
Discovery, the recently-launched Jaguar E-PACE compact SUV and, in China, the long-
wheelbase Jaguar XF. This improvement was offset by flatter demand in the USA, UK and 
Europe, and the impact of model year change-overs for the Range Rover and Range Rover 
Sport. 
 
Revenues increased 4.3% to £6.3 billion. The third quarter pre-tax profit of £192 million 
represents an EBIT margin of 2.6%. In the same quarter of fiscal 2017, pre-tax profits were 
£255 million (3.9% EBIT margin) which were flattered by an £85 million insurance recovery 
related to the Tianjin port explosion of 2015. Profitability in the latest quarter was impacted 
by higher depreciation and amortization resulting from continued investment to drive 
profitable growth, as well as the model change-overs for the Range Rover and Range Rover 
Sport. 
 

Dr Ralf Speth, Jaguar Land Rover Chief Executive Officer, said: “We have delivered 
credible financial results in a challenging period, during which Jaguar Land Rover has 
continued to over-proportionally invest in long-term growth and autonomous, 
connected and electric technologies. 
  
“Despite headwinds and uncertainty in some markets, Jaguar Land Rover still 
delivered increased unit sales as we continued the launch schedule for new models 
including the significantly enhanced Range Rover family and all-new Jaguar E-PACE.” 

 

As part of the ongoing product offensive, global expansion and new technology programme, 
Jaguar Land Rover’s investment spending exceeded £1 billion in the third quarter and is 
expected to be in the region of £4-£4.35 billion for the full year. 
 

Dr Speth said: “This year is a milestone for Jaguar Land Rover as we prepare to launch 
our first ever electric car, the Jaguar I-PACE, and Range Rover plug-in hybrids. We 
continue to remain focused on delivering sustainable and profitable growth, and 
expect a stronger all-around performance in the fourth quarter driven by new models, 
seasonality, and improved profitability.” 
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For more information visit www.media.jaguarlandrover.com or contact: 

Chas Hallett 

T: +44 7469 039535 

E: challett@jaguarlandrover.com 

 

Joan Chesney 

T: +44 7467 448229 

E: jchesney@jaguarlandrover.com 

 

About Jaguar Land Rover 

 
Jaguar Land Rover is the UK’s largest automotive manufacturer, built around two iconic British car 
brands: Land Rover, the world’s leading manufacturer of premium all-wheel-drive vehicles; and 
Jaguar, one of the world’s premier luxury sports saloon and sports car marques. 
 
We employ more than 43,000 people globally and support around 240,000 more through our 
dealerships, suppliers and local businesses. Manufacturing is centred in the UK, with additional plants 
in China, Brazil, Austria and Slovakia.  
 
At Jaguar Land Rover, we are driven by a desire to deliver class-leading vehicles, which will provide 
experiences our customers will love, for life. Our products are in demand around the globe. In 2017 
Jaguar Land Rover sold 621,109 vehicles in 130 countries, with more than 80 per cent of our vehicles 
being sold abroad.   

Our innovation is continuous: we will spend more than £4 billion in the coming year on new product 
creation and capital expenditure.  

From 2020 all new Jaguar Land Rover vehicles will be electrified, giving our customers even more 
choice. We will introduce a portfolio of electrified products across our model range, embracing fully 
electric, plug-in hybrid and mild hybrid vehicles as well as continuing to offer ultra-clean petrol and 
diesel engines. 
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